& Economic Impact &

Vermont Trails and Greenway
Member Organizations

The following organizations participated in this impact study: Catamount Annual Economic Impacis in Vermont
Trail Association, Green Mountain Club (manages the Long Trail), Kingdom 2

Trails Association, and Vermont All Terrain Sportsman Association (VASA).

Annual Trail Use by
Organization

*’ 365 Jobs Supported

$9 Million in Earnings 5

. Green Mountain Club - 49%

VASA Trail - 26% é $22.4 Million in Sales

Kingdom Trails - 23%

. Catamount Trail - 2% $3o.8 Mi“ion
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This impact focuses only on the four trail organizations and therefore
represents only a limited portion of the total economic impact of trails

J and recreation on the State of Vermont economy.
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